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Perceptual synecdoche is a category-internal relation 
between physically co-present (i.e. perceivable) entities 
in which degrees of discernable difference can be 
observed. 
New (creative) meaning is generated through a 
quantitative accumulation of differences within a 
category, that reaches a cognitive ‘tipping point’  
triggering  micro-domain annexation (Ryland, 2011). 
It can, therefore, be considered a figurative device and 
not simply a normal function of language, as has been 
suggested (see Nerlich, 2010: 314-315). 
Since co-present (synecdochic) category relations 
found in sets and series of artworks do not require a 
cognitive move to an abstract concept, they can be 
situated near the literal end of the literal-metaphor 
continuum. 

Ad  hoc domain-internal relations based on perceptual and/or conceptual 
contiguity formed between an entity and  its context, or between its 
known-but-absent parts or whole; leading to meaning expansion from a 
less comprehensive domain to a more comprehensive domain. Examples 
of this can be seen in site-specific art works and ‘interventions’ which use 
interactions between the artwork and its context. 
The boundary between metonymy and synecdoche is at best blurred, and is 
more probably a moveable feast, with ‘fluctuating boundaries and category 
memberships,’(Nerlich, 2010: 316).
Metonymy ‘can have a short-lived ephemeral effect’ and has a ‘highly 
contextualized character’. (Forceville, 2009: 70)

These are highly distinct cross-
domain relations between a physical 
(i.e. perceivable) entity and a 
known-but-absent concept in which 
resemblances can be found that lead 
to meaning expansion. 
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Literally ‘True’

Perceptual reality is that which 
can be literally perceived by our 
senses, yet is capable of being 
surprising, disconcerting and novel  
if  it challenges our expectations - 
leading to the phrase ‘blindingly 
obvious.
 

PERCEPTUAL REALITY

Visual examples are given here, 
but these principles should also 
apply to other perceivable 
experiences.


